
For the Communicator’s first President’s 
Letter this year, I have decided to share 
with you the acceptance speech from this 
year’s installation at the 2009 Annual  
Conference. It should give a good picture 
of our goals and direction for this year. 
     Edited Transcript of the Acceptance    
Speech: Good Evening Everyone. First, 
I’d personally like to thank Tom Loch for 
a wonderful, productive year as President 
of the IGAEA. Through his dedication to 
our organization, he has guided us into 
an interactive electronic and digital era, 
by embracing the task of overseeing the 
update of our website and making all 
electronic documents available on the site. 
I know many still wait for our mailperson 
to deliver the hard copy of the  
Communicator, but having files on the 
website sure makes finding what I need 
easy and at the touch of my fingertips. 
     And it is Tom’s commitment to  
purposeful action and to making  
information accessible that are echoed in 
my own goals for IGAEA—because I view 
commitment, connection, and a strategic 
use of information and resources as key to 
our organization. I know many of us are 
“glad to be here” at this conference and 
in our jobs, but we cannot just “be” any 
longer. My husband calls these types of 
people or employees “shoe fillers.”  
They as a teacher might be “book-toters.” 
We all know someone at work with who 
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fits this description—the person who 
comes into work; who puts in the time 
dragging their books from classroom to 
classroom and following the same  
classroom routine they’ve done for 
years; not making a wave or taking a 
stand; and then returning home, to get 
up and do it again the next day. They are 
isolated,  
unconnected, unsupported. They don’t  
realize they are, or could be, part of the 
vast and dynamic graphic communica-
tions and printing industry that IGAEA  
represents. You and I personally started 
the connection of support by joining 
IGAEA, but I believe we still need to 
work on strengthening and unifying with 
others, not only at this conference and 
within our IGAEA region, but look to 
connect with those across the country. 
Now is the time to try to engage those 
“book-toter”  
colleagues to join in our pursuit of  
unifying industry and education to 
strengthen and increase our dedication 
to graphics education.
    One important way to strengthen our 
industry is to utilize information to our 
advantage and draw on the resources  
that can help advance our goals.  
Over the last year as President-Elect, 
I’ve reached out on-behalf of us all to 
many organizations to bridge the gap of  
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All About IGAEA...

     Founded in 1935, the International Graphic Arts  
Education Association, Inc. (IGAEA) is a non-profit 
organization of educators in partnership with industry, 
dedicated to sharing theories, principles, techniques and 
processes related to graphic communications and imaging 
technology. Among the activities sponsored by IGAEA 
are an annual conference, a comprehensive  
publication program, industry liaison programs, and 
resource networks. IGAEA fosters career awareness by 
promoting Graphic Communications Week, assisting 
Boy and Girl Scouts with their merit badges and interest 
projects and recognizing success through the Gutenberg 
Student Awards. IGAEA members include over 700  
educators representing approximately 40,000 students; 
future prospective employees! 

There are 5 different membership categories in IGAEA:  

Regular Membership is open to educators,  
supervisors, and others engaged or interested in graphic 
arts, graphic communications, graphic design,  
photography, journalism, communication technology, and/
or related fields.

Associate Membership is open to retired persons  
interested in graphic communications and imaging  
technology education. 

Student Membership is open to all full-time students  
interested in graphic communications and imaging  
technology education.

Library Membership is open to all libraries that wish to 
receive IGAEA publications.

Sustaining Membership is open to business, industry, 
foundations, organizations, and educational institutions.

Sustaining members representing various graphic  
communications and imaging technology industries and 
organizations are vital. Through their involvement, there 
exists an active network of industry/education partner-
ships. Sustaining members are invited to make  
presentations at IGAEA Conference and at regional  
meetings. As a result of this participation, graphic  
communications and imaging technology educators and 
industry representatives get to know each other on both 
a personal and professional level. Sustaining members 
receive a handsome wall plaque, an annual membership 
directory, and all publications of the Association.  
Sustaining members are listed in each issue of the The 
Communicator and are invited to contribute articles.

85th IGAEA Conference
July 25-29, 2010

The theme for next year’s conference is Sustainability: 
Our Discipline, Our Programs, Our Future. At ISU, we 
use the term “sustainability” in its most basic sense: our 
theme for the conference is on understanding the trends 
shaping our discipline and on building and maintaining 
viable, lasting graphic communications programs.  
Additional information about the conference details will 
appear in future issues of The Communicator.

3

WE NEED YOUR CURRENT 
INFORMATION

IGAEA 2010O
ur

 D

isc
iplin

e, Our Programs, Our Future

SUSTAINABILITY
I l l inois State University

Please update your personal profile on 
the www.igaea.org website



Kelly Smith (IGAEA Secretary) 
and Tom Loch (IGAEA  
President) showed members 
how to create a profile for  
themselves to access the  
“Members Only” secure areas 
of the web site. Access to timely 
information and educational 
and professional support on our 
website was demonstrated.

Monday member presentations included:
• Results of a Study of Digital Technologies in the 

Classroom, given by Charles T. Weiss of Western 
Illinois University. He presented 
the results of research conducted 
on graphic communication  
educators at the secondary and 
post-secondary level as a part of a 
doctoral dissertation. 

• Understanding Career Clusters, 
Your Program and Perkins  
Funding, given by Shaun Dudek of College of 
DuPage. The cluster framework which is a national 
initiative under Perkins IV aligns secondary to 
post-secondary education. Ms. Dudek discussed 
how the cluster strategy is 
designed to ensure academic 
and technical rigor, aligned 
curricula, infusion of  
occupational standards and 
how strong technical program 
can be built for college and 
career readiness in selected 
Career Pathways and  
Programs of Study.

• Working the 3 Cs, Comics, Coloring and Channels, 
given by Hans P. Kellog of Ball State University 
and Dan McCluskey

• Computer Lab Management, given by Jeffrey  
Kilgore of Eastern Kentucky University

International Graphic Arts Education 
Association 84th Annual Conference

July 26 – 30, 2009
Back to the Bluegrass

Into the Future!

     For the 2009 Annual  
Conference, IGAEA members, 
spouses and  friends gathered 
at Eastern Kentucky  
University. Each day was filled 
with presentations, networking 
and fellowship. Dave Dailey 
and Marlow Marchant did a 
great job in organizing the 
conference, and their a 
ttention to detail was clear 
to all who attended. If your 

school is interested in hosting an IGAEA conference, 
you can ask Dave and Marlow for details on how to 
plan a memorable conference.
     Following the Memorial Service on Sunday 
night, conference attendees were led by a bagpiper 
from the Chapel of Meditation to the IGAEA  
President's reception. After the 
shaking of hands and speeches,  
attendees were entertained by a 
bluegrass band...complete with 
mandolin and banjo players.
     Monday morning's opening 
session was both informative and 
impressive, by virtue of the  
Presidents that were in attendance. 
Ralph Nappi, President of NPES spoke to the group 
about trends in the printing industry. He was  
followed by President Abraham Lincoln (portrayed 
by "The Great Pretender") who spoke about how he 
too is a Kentuckian.

     The keynote  
presentation on 
Monday, July 27th, 
was given by Dr. Joe 
Webb and was entitled 
“What They Think.”  
He shared thought  

provoking insights into the challenges and future of 
the printing industry, providing and interesting  
kick-off to the learning opportunities provided to 
conference attendees. Dr. Webb’s presentation was 
followed by a tour of our updated IGAEA.org web 
site. Tyler Nagel  (website creator or Region 9 VP), 
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On Tuesday, spouses and guests hopped into vans 
and were taken to a pottery demonstration at Tater 
Knob Potter, a weaving demonstration at Berea 
College, dulcimer making at Warren May Studio and 
a glass blowing demonstration at the Glass Studio. 
Kristy Marchant was a fabulous guide!

Wednesday member presentations included:
• The Association  

Between the  
Frequency of Web 
Site Modification and 
the Performance of a 
Commercial  
Printing Firm, given 
by Devang Mehta 
from North Carolina A&T State University

• PrintED, given by Mike Stinnett from Royal Oak 
High School

• Manually Trapping Spot Colors in Photoshop, 
Illustrator and InDesign, given by Mike Williams 
from College of the Ozarks

• Screen Printing on a Budget and Color Process 
Screen Printing, given by Dan Campagna from  
Walton High School

• Tips on How to Increase your Enrollment, given by 
Gary Walton from Cincinnati Sate

• The Primary Adages of a Successful IGAEA  
Student Organization, given by Monika Zarzycka 
and Colby Kibbe from University of Houston

• Teaching the Basics of Mailing, given by John and 
Nancy Leininger from Clemson University

• Pad Printing Utilizing a Closed Cup Table Top  
System, given by Dennis Dougherty from  
Thaddeus Stevens College of Technology

• Manufacturer presentation was given by  
QuarkXpress on Dynamic Publishing - how  
changes in the Workflow Impact the Classroom.

On Wednesday, spouses and guests were taken to see
how Kentucky bourbon is made at the Woodford
Reserve Distillery.

A compendium of classroom projects presented by 
members at each conference is available from the 
online Project Exchange at http://www.igaea.org
Registered users can download PDF projects for 
use in their classrooms. 

See you next year at  
Illinois State University, 
for the 85th IGAEA  
Annual Conference

• Variable Data Printing – How to Teach It in the 
Schools, given by John and Nancy Leininger from 
Clemson University

• Classroom vs.  
Hybrid vs. Distance: 
A Comparison, given 
by Lloyd Schuh from  
Houston Community 
College. 

• Ageing Photographic Subjects, given by  
M. Suzanne Horne from University of Arkansas at 
Fort Smith

• Mass Customization: The Power of One, given by 
Kevin Joyce, Kodak President of Sales and  
Marketing

• Factor Facilitating the Need for a Visual Graphics 
Animation Baccalaureate degree at a Mid-South  
University, given by Argie N. Nichols from  
University of Arkansas at Fort Smith

     After Monday's opening session, 
the spouses and guests had the  
option to take tours of the EKU Farm 
and College of Justice and Safety, 
participate in a leather craft or basket 
weaving workshop.

Tuesday member presentations included: 
• Re-define in '09: Secrets to Survival, given by Jerry 

Waite from University of Houston
• Variable Data Printing - How to Teach it in Schols 

(hands-on workshop), given by John and Nancy 
Leininger from Clemson University

• Color Theory 101 - a Crash Course for Graphic 
Communications, given by Kelly Glentz Brush 
from Lyndon State College

• Informed Direction: a Survey of the IGAEA 
Membership, given by Mark Snyder of Millersville 
University

• Manufacturer presentations were given by Kimoto 
on the Kimosetter 525 CTP, and Mitsubishi  
Imaging on the Mitsubishi Eco 1630 CTP

• Industry tours were taken in the afternoon 
Attendees and guests concluded the day in style 
at the Kentucky Horse Park in Lexington. 

The "Old 
Kentucky 
Nights" program 
included a hay 
ride and banquet.
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Paul D. Von Holtz Conference Incentive Award 
Winners: (from left to right) Renmei Xu (IN),  
Lori Lewis (KY), Argie Nichols (AR), Lloyd  Schuh (TX) 
and Lawrence Zabinski (IL)

2009 Fred J. Hartman Award 
Winner: Ron Dyer

Shown here with Dan McCluskey (presenter and 
previous recipient of the Hartman Award) 

2009-2010 IGAEA Executive Board Members: (from left to right)  
Pamela Daniel (1st VP), Dennis Dougherty (2nd VP), Tom Loch  
(Immediate Past President), Shaun  Dudek (President), Charles Weiss 
(President-Elect), Dennis Daniel (Treasurer), and Kelly Smith (Secretary)

2009-2010 IGAEA Regional Vice Presidents: 
(from left to right) Region 3 - Devang Mehta,  

Region 9 - Tyler Nagel, Region 2 - Kelly Glentz Brush,  
Region 1 - Tony Cimaglia, and Region 6 - Tony Sittner

2009 Frederick D. Kagy Life Achievement 
Award Winner: David Dailey

Shown here with John Pagels (presenter and  
previous recipient of the Kagy Award)

2009 Robert L. Cox  
Service to the Organization Award 
Recipients: Lexa Browning-Needham 

and Kelly Smith
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information-sharing that is so missing from educa-
tion. I recently reviewed the report, Profiling the 
Economy and Print Markets: 2009-2010, which 
was released by the Printing Industries of America, 
one of our sustaining members. This report states 
optimistically that in this economy, our industry 
could see a decline of ink-on-paper of up to 1% for 
next year, but digital, inkjet and the ancillary sup-
port beyond print is predicted to increase from 2% 
to 6% for 2010. We always want to always focus on 
the gain, the half-full, the positive side to every bit 
of information. These are the statistics we need to 
hear and use strategically. We’ve seen this economy 
affect many associations and organizations over the 
last year, to the extent that some will succumb to the 
pressures of slow growth, lost profit, rising material 
costs, and declining membership revenues. 
     The same is true for education—many programs 
may not survive in this economy, with rising  
material costs, the possibility of lower enrollment 
numbers due to the changing of school standards, 
and the possibility of loss of administration support. 
By making connections with our colleagues, I  
discovered the perils some educational programs 
face. I see it happening in schools around Chicago. 
How could this be, when the number-one-ranked US 
Metropolitan Print Market by Value of Shipments is 
the Chicago metropolitan area? The Chicago area is 
the third largest market segment for total 
production of printing in the country. Despite this, 
schools across the country have closed programs 
or are changing the direction of their educational 
focus. To reverse this trend, we must express and act 
on our commitment to our programs, seek out and 
utilize information that can enhance our programs, 
and connect with resources to make our programs 
more viable. Clearly it is not enough to just teach, 
retire and hand off your program to the new teacher, 
and hold your breath in the hope all will be well. We 
need to be our own best advocates for our livelihood 
and educational programs to sustain and grow. We 
need to know our state’s industry data to promote 
our programs within our communities and actively 
recruit and advise students. But what you need to 
realize most of all is your need to speak out, and let 
you and your program be recognized and have the 
acknowledgement it deserves. What I am asking 
is for you to look beyond your own boundaries, to 
other schools in surrounding counties, to unite forces 
to control your own future.

     Without such connections and commitment to 
our programs, we run the risk of losing programs 
or compromising our progress. A case in point is a 
Chicago-area high school where budgeting requests 
to purchase equipment and supplies were denied. 
A graphic arts program that had existed for nearly 
80 years had lost support and was nearly eliminated 
because the administration didn’t understand the 
salience of graphic arts as a career path. And the 
surrounding graphic arts community didn’t advocate 
for the program because they were unaware of what 
was going on. Luckily, the school administration 
was convinced to retain one course. The situation 
is not ideal—the instructor for this one course has a 
background in drafting rather than graphics  
communication—but the program is still alive.  
Perhaps if we’d had a better connection this issue 
might not have been a problem. This is a prime  
example of an almost missed opportunity to show 
students a career path that will withstand an  
economic downturn and that has a great progressive 
future. 
     Another example of the kind of jeopardy our pro-
grams can face is found at the college level, where 
budgetary philosophies emphasize profit over  
learning. “Printing for profit” is a short term measure 
to keep supplies in our labs and a cash flow to  
purchase more equipment or the latest software, but 
it’s not the only way to receive more funding.  
Printing for profit will not keep students in our 
classroom. We cannot rely solely on local, district, 
and state funding to keep our programs safe, as ours 
administrators might assume, or to view our  
standing programs as a non-cost recovery  
department, which should thus be eliminated. Here 
again is where commitment, connection with  
students, and strategic utilization of resources will 
serve us well. Giving the students guidance,  
direction and a career goal will shift our focus back 
to our main purpose of existence—students and 
student success. Having an overflow of students 
eager to enroll in our programs of study will assist 
in program retention and growth. I feel we need 
to re-focus our energies on viable and valid career 
pathways, not just technology and equipment. If we 
contact our industry partners or advisory boards and 
ask for their support, not only for the information 
sharing as I stated earlier, but for job-shadowing and 
internship opportunities, we can realize growth and 
success. 
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     One final connection to make to advance the 
goals of IGAEA is with Career and Technical  
Education programs. Those of us who are  
teachers have heard over the last few years of the 
terms vocational education, occupational education, 
and Tech Prep courses. Currently if you are a middle 
school teacher, high school teacher, or community 
college teacher you might understand a bit about the 
funding associated with those terms. A university 
teacher will in the coming year’s play a part in  
obtaining more of the federal funding connected to 
the 9-14 grades. This is a change which started in 
2006 when the government looked at re-instating 
the Carl D. Perkins IV funding for all Career and 
Technical Education/CTE programs. This gave us, 
the printing and publishing teachers, another breath 
of life and a means for funding—which most likely 
could be the saving grace in some in states.  
Nationally the main focus of the new Perkins 6-year 
initiative is the Career Cluster framework. The 
framework consists of 16 national clusters or groups 
of broad based industries having commonalities that 
share similar knowledge and skill sets. Each  
individual state will have input in what the  
framework will look like, and what cluster groups 
will be reviewed and established. From our Cluster 
of Arts, A/V Technologies and Communication, 
there is a Printing Technology Pathway inclusion. 
The key to this individual Career Pathway was to 
be singled out as one of the five individual specific 
pathways under the Arts. Perkins now includes core 
factors in its legislation of including professional 
development; and the reviewing of standards,  
curriculum and assessment processes. States will 
have to comply to receive funding. Over the next 
year you will be hearing from me, as your  
President, more about Career Clusters, Pathways and 
the graphics curriculum Program of Study, called 
Printing Technology. You will also be hearing about 
how to review your curriculum and assessment  
processes; along with how to evaluate your budget 
and ask the right questions to let your school  
administration know you are continuing to establish 
more opportunities to strengthen your program and 
your industry ties.
     The follow-up to making these connections is 
a commitment to action. A place we can all start 
this fall is to look at the sustaining membership 
list and see if we can create more pathways with 
those members and sustain their continuing support. 

Our mission states that IGAEA is an association of 
educators in partnership with industry, dedicated to 
sharing theories, principles, techniques and process-
es relating to graphic communications and imaging 
technology. Over the next year you will see some 
personal profiles of our educational members in a 
“Presidential Spotlight” link on our website. I’d like 
to suggest to you to review their information and see 
how each is carving out their own niche in keeping 
this industry alive across the country. From this, I am 
hoping you will be able to incorporate in your state 
what these active members are doing in their state. 
I also hope our website will continue to become the 
best communication tool for us as members to use. 
We, the Board of IGAEA, want you to see the value 
of your membership dues each time you access  
information from the website. The PIA documents 
will be on the web for you to download, along with 
other data-filled documents for member-use only. 
This is just another benefit of being an IGAEA 
member to strengthen the support needed. Each of 
you has a Regional Vice-President for your specific 
state as part of our Board of Directors. I ask you 
to contact them, to see what brainstorming ideas 
your region can come up with to be an advocate for 
graphics education. Let’s work together to make a 
personal career path for you as an IGAEA member, 
and for you within your school system and state, and 
use the data documents in a productive venue.
     Lastly, I look forward to serving you, the  
IGAEA membership, to fulfill requests or assistance 
you feel you need to succeed professionally. Many 
of you were called upon earlier this year to be part 
of the IGAEA election process and become a board 
member. We need you within the association to be a 
part of our strength in numbers, and give a bit back 
to this wonderful industry that is your life’s breath. 
IGAEA has many committees that don’t require too 
much outside time away from your family if this 
is your first attempt at volunteering with IGAEA. 
Let’s not become a “book-toter” this academic year. 
Please take away from this conference the shared 
information and curriculum, and the great positive 
energy Eastern Kentucky University has offered us. 
Let’s bring that excitement back to our colleagues 
and to our classroom. All I truly ask is that you  
commit some time from your busy personal and  
professional life to connect and act. Together, let’s 
make an impact by taking the next step to be a 
greater part of IGAEA and the industry.
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Spot Color Trapping  
in Illustrator and Photoshop
Mike Williams – College of the Ozarks
Presentation at Annual Conference at EKU

     When spreading and choking text and images, it 
is important to manipulate the lighter colors – which 
will change the appearance of the image the least. If 
you manipulate the black in an outlined yellow type, 
your yellow type will not be bold.
- In industry, a typical trap is 1/50th of a point (most  
  of the time it is actually less than that).
- When trapping, you can use the swatches panel,  
  much in the same way that you use the color panel.
- When creating a stroke in Illustrator, you should  
  open the following panels:
	 - color
	 - swatches
	 - stroke
	 - attributes
	 - separation preview
	 - PMS colors
     In Illustrator, you can tell if a swatch is a spot  
color if it has a slash with a spot on it in the lower 
right of the swatch. Tips for working with swatches 
include:
- Double click on a swatch – to make it a spot  
  color
- Select “global color” if you may want to adjust  
  it later, the color as applied will be changed if  
  the swatch is changed
- Drag PMS colors into swatches panel  
  (open PMS: swatch panel > color  books >  
  PMS collection)
- Tints can also be created and dragged to your  
  swatches
	 - Don’t go from 0 to 100 in tints,  you  
	   will get really sharp lines
	 - Depending on the printing  process, ask  
	   printer what their minimum highlight dot is
- If you want a bigger stroke on text, than what  
  is provided, select the text and “Create Outlines”  
  which as an affect it is no longer editable type, but  
  you can be more creative with the type

For Trap Illustrator, use 
- Overprint fill and stroke – it will not knock out
	 - Overprint will only be applied to object  
	    that is selected. If overprint is desired  
	    for multiple elements, select all objects  
	    that overprint should affect.
   Note: You cannot apply a gradient to a stroke.

To begin: decide what color you want to  
manipulate – it should be the lighter color. We want 
to apply it so it overlaps the darker color.

1. Open the Separation Preview window, check the  
    “overprint preview” box.

2. Add a stroke to the type, make the stroke the same  
    as the background color. Open the Attributes 
    window, select the type, select the “overprint  
    stroke.”

3. Adjust the trap by altering the width of your  
    stroke. Find out what the appropriate stroke is for  
    the process you are using to print the design.

If printing on a dark color t-shirt (for example) you 
will want to have a white underfill under the color 
text. 
	 - you cannot use the white swatch in the  
	   color palette, it will always print as  
	   “paper” 
	 - create a new color of white for the  
	   swatches panel. Call it “background  
	   white” and give it a slight tint so it can  
	   be seen while working on it.

     Tip for selecting multiple objects of the same 
color: Use the “direct selection tool” to select one of 
the objects; from the select menu, select “same” > 
stroke and/or fill color. All will be selected. This can 
be handy for altering color of clip art too!

To save file with traps so that it can be placed into 
a page layout program:  
     In Illustrator, save the file as an EPS file, and un-
der “Transparency,” select “preserve overprint” from 
drop down menu. The EPS document can be placed 
into an InDesign and QuarkXpress file. A file saved 
as an “AI” file can only be placed into an InDesign 
file.
     Saving a file as a “PDF” 
will also allow you to pre-
serve an overprint and use a 
spot color. The advantage of 
saving a file as an “EPS” is 
that it is editable in Illustrator 

continued on page 10...
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– PDF files are not editable in  
   that way.
     When an EPS with spot colors is added to an 
InDesign document, the swatches of that image will 
be added to the InDesign document swatches. This 
is advantageous when adding additional text to the 
document in that color.

Tip for turning a full color image into a 2-color 
image that can be screen printed:

1. Bring image into Photoshop, and posterize the  
    image (for 2, 3 or more colors), save the image as  
    a TIFF.

2. Bring the posterized TIFF into Illustrator and use  
    live-trace to create a vector image.

Tip: to find out how an Illustrator file will look when 
printed
	 - open the file in Photoshop and “flatten”
	 - the image will give an exact  
	    representation of what it will look like  
	    printed

In InDesign, a trapping overprint works the same 
way. Choosing spot colors, fill and stroke colors, and 
overprint is exactly the same as in Illustrator. 
BUT, Mike says that the if you want to be able to 
edit the image – use Illustrator.

Trapping in Photoshop

     In Channels panel, select “new spot channel” and 
double click on color swatch to choose a color. Give 
the color channel a name – so it can be identified 
easily later. The transparency can be adjusted for the 
color in the channel as well.
     To apply a color to an element, it can be cut from 
one channel and pasted in the other channel. When 

pasted, go to “Edit” 
and “fill” with color  
(background, fore-
ground or other color 
can be selected.)
     Channels always 
overprint…unless you 
knock it out.

To create a trap, you can:
1. expand the color
2. select an object and apply a stroke

     An advantage to using stroke is that you can 
choose if it is applied to the center, inside or  
outside. Be sure to have the channel of the lighter 
color selected, choose outside, and make the color of 
the stroke tinted by clicking on the color swatch and 
make the C, M and Y at “0” and a tint of black.

To add a shade to a color – add grey to the color.
1. Select an area, and in the grey channel, add a tint  
    of black – do not deselect the area
2. Now select the color channel and add color to the  
    selected area
3. Turn off the grey channel to make sure that color  
    was added
4. expand and or stroke the color channel to create  
    the trap
5. Go to “Select” > “modify” > “expand”
6. To save selection, when an area is selected you  
    can go to “select” and “save selection” – it will  
    show up on the channels panel, but it is an alpha 
    selection and will not print – can be edited later by  
    go to “select” > “modify” and “load selection”

You can have multiple color channels, which can be 
re-positioned and it will change your preview, but 
will not change how it prints. Except: the grey 
channel must be at the top of the list.
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The handout from Mike Williams' presentation 
on Manual Trapping Spot Colors in Photoshop, 
Illustrator and InDesign, as well as handouts 
from other member presentations given at the 
84th IGAEA Conference,  are available to  
IGAEA members on the IGAEA website.

To get access to these and many other member 
designed classroom projects and handouts, 
become an IGAEA member.

IGAEA Members.. go to http://www.igaea.org 
log in with your member name and click on the 
Project Exchange link in the menu.



Platinum Sponsors - $500 & Above
GAERF • Graphic Arts Education and Research Foundation 
Eileen D. Cassidy, Director • 1899 Preston White Dr. • Reston, 
VA 20191-4367 • 703-264-7200 • FAX 703-620-0994 • www.
npes.org
Heidelberg USA Inc. • Susan Nofi, Senior Vice President  
1000 Gutenberg Drive, Kennesaw, GA 30144 • 770-419-6649 • 
FAX 770-794-6253 • susan.nofi@heidelberg.com •  
www.us.heidelberg.com
NPES • The Association for Suppliers of Printing, Publishing 
and Converting Technologies • Ralph Nappi, President  
1899 Preston White Dr. • Reston, VA 20191-4367 • 
703-264-7200 • FAX 703-620-0994 • www.npes.org
Printing Industries of America  • Michael Makin, President 
and C E O • 200 Deer Run Road, Sewickley, PA 15143-2600 • 
412-259-1777 • 800-910-4283 • FAX 412-259-2016 •  
mmakin@printing.org • www.printing.org
Specialty Graphic Imaging Association   
Michael Robertson, President / C E O • 10015 Main Street • 
Fairfax, VA 22031-3489 • 703-385-1417 • FAX 703-273-0456 • 
mike@sgia.org • www.sgia.org

Gold Sponsors - $300 & Above
Fujifilm Graphic Systems Inc. • Peter Vanderlaan  
850 Central Avenue, Hanover Park, IL 60133 • 630-259-7213 
630-773-7999 • pvanderlaan@fujifilmgs.com 
www.Fujifilm.com
Pantone, Inc. • Richard Herbert, President   
590 Commerce Blvd., Carlstadt, NJ 07072-3098 
201-935-5500 • 201-896-0242

Silver Sponsors - $200 & Above
PIASC • Robert Lingren, President  
5800 South Eastern Avenue • Los Angeles, CA 90091  
323-724-9500 • 323-724-2327 • bob@piasc.org
Delmar Cengage Learning • Sarah Timm, Editorial Assistant 
5 Maxwell Drive • Clifton Park, NY 12065 •  
800-998-7498 x 2685 • sarah.timm@cengage.com  
www.delmarlearning.com
MAC Group • Bill Gratton, Nat’l Manager of Educational 
Markets • 8 Westchester Plaza • Elmsford, NY 10523  
914-643-0353 • BillG@MACgroupUS.com 
www.mac-on-campus.com
	

Bronze Sponsors - $100 & Above
Against The Clock, Inc. • Ellenn Behoriam, President  
P.O. Box 260092, Tampa, FL 33685 • 813-855-5067  
800-256-4282 • ellenn@againsttheclock.com 
www.againsttheclock.com

Antec Incorporated • David Peterson, Equipment Specialist
1820 Broadway St. • Charlottesville, VA 22902 • 800-52-6832
dpeterson@antecinc.com  • www.antecinc.com
Estimator Corp. • Mark Myers, President  
35 Evergreen Parkway • Westport, CT 06880 • 203-682-6436   
888-675-4522 • 203-227-4549   
mmyers@estimatorcorp.com • www.estimatorcorp.com
Graphic Arts Association • Marge Baumhauer, CAE,  
President • 1100 Northbrook Drive, Suite 120,  
Trevose, PA 19053 • 215-396-2300 • 215-396-9890
Hurst Chemical Company • Doug Carmichael,  
Vice President, Sales • 16623 Valley View, Cerntos, CA 90703  
800-723-2005 • 800-7232-2005  
dcarmichael@hurstchemical.com • www.smartplate.com
Journey Education Marketing • Mike Fischler, President  
13755 Hutton Drive, Dallas, TX 75254 • 972-248-7511  
800-874-9001 • 972-245-3585  
mfischler@journeyed.com • www.JourneyEd.com
Laser Reproductions Inc. • Cary Green, President   
8228 N. McCormick Blvd., Skokie, IL 60076   
847-6778333, x. 3  • 877-795-1500 • 847-933-3496  
Cary@laserreproductions.com • www.laserreproductions.com
Performance Screen Supply • Bob/Kathy Drake, Owners  
$10 Discount on IGAEA members' first order
600 Park Ave. Suite 100, Manalapan NJ 07726 • 732/866-6081   
800-659-8337 • FAX 732-866-6080   
Bob@PerformanceScreen.com • www.performancescreen.com
P I A Midamerica • Joe Polanco, President  
8828 N. Stemmons Fwy # 505 • Dallas, TX 75247-3726  
214-630-8871, ext. 206 • 800-600-8055 • 800-788-2040 
joep@piamidam.org
SINAPSE Print Simulators • Peter Herman  
Parc Des Algorithmes • 91194 Saint Aubin CEDEX • France   
+33 1 6935 5400 • +33 1 6935 0715  
info@sinapse.com • www.sinapseprint.com	  
Thaddeus Stevens College of Technology   
Dennis Dougherty, Instructor • 750 E. King Street,  
Lancaster, PA 17602 • 717-299-7767 • 717-299-7748  
doc@dejazzd.com
Thomson Delmar Learning • Sarah Timm  
5 Maxwell Drive, Clifton Park,  NY 12065  
www.delmarlearning.com
Ulano Corporation • Donald Marsden,  
Director of International Commercial Services  
110 Third Avenue, Brooklyn, NY 11217 • 718-237-4700  
800-221-0616 • 718-802-1119 •  
marsdend@ulano.com • www.ulano.com
X-Rite Photo Marketing • Bill Gratton,  
Nat’l Manager of Educational Markets • 8 Westchester Plaza, 
Elmsford, NY 10523 • 914-643-0353  
billg@macgroupus • www.mac-on-campus.com

IGAEA Sustaining Membership
To update Sustaining Membership information, or to become a Sustaining Member, please contact the Sustaining 
Member Chair listed on page 2.
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Educational Institutions - $50
Arizona State University • Thomas E. Schildgen,  
Professor and Chair • 7001 E. Williams Field Rd., Tech Ctr 
Bldg 50, Mesa, AZ 85212 • 480-727-1005 • 480-727-1684    
deborah.combs@asu.edu • http://technology.poly.asu.edu/dtm
Beacham Enterprises • Glenn T. Beacham, Owner   
591 South 1850 West, Cedar City, UT 84720 • 435-586-1074  
800-253-1916 • glennb@sisha.com
Cal Poly State University - GRC Dept. • Harvey Levenson, 
Department Head • Graphic Communications Dept.,  
San Luis Obispo, CA 93407 • 805-756-1108 • 805-756-7118  
grc-department@calpoly.edu • www.grc.calpoly.edu
Center for Wildlife Info. • Chuck Bartlebaugh,  
Executive Director • P. O. Box 8289 • Missoula, MT 59807  
406-523-7750 • bearinfo@bigsky.net • www.bebearaware.org
Chowan College • Mike Steczak, Department Chair   
200 Jones Drive, Murfreesboro, NC 27855 • 252-398-6207  
252-398-1237 • steczm@chowan.edu • www.chowan.edu
Clemson University • Sam Ingram, Chair, Dept. of Graphic 
Communications • G-01 Tillman • Clemson, SC	 29634-0720  
864-656-3447 • 864-656-4808 • sting@clemson.edu   
http://graphics.clemson.edu
Eastern Kentucky University • David W. Dailey, Professor 
•307 Whalin Tech Complex, 521 Lancaster Ave.,  
Richmond, KY 40475-3102 • 859-622-1190 • 859-622-2357   
dw.dailey@eku.edu • www.technology.eku.edu
Eastern Westmoreland Career & Tech. Center   
Brent Polinsky, Instructor • 4904 Route 982, Latrobe, PA 15650
The Electronic Document Systems Foundation • Brenda Kai, 
Executive Director • 1845 Precinct Line Rd., Suite 212   
Hurst, TX 76054 • 817-849-1145 
brenda.kai@edsf.org • www.edsf.org 
Ferris State University • Bill Papo, Graphic Arts Professor 
Printing & Imaging Mgmt Dept. • 915 Campus Dr., 
Big Rapids, MI 49307 • 231-591-2845 • 231-591-2082  
http://graphicarts@ferris.edu
Found. of Flexographic Tech. Assoc. • Shelley Rubin,  
Educational Coordinator • 900 Marconi Ave., Ronkonkoma, 
NY 11779-7212 • 631-737-6020, X36
Griffin Technical College • Margie Willbanks, Instructor   
50 Varsity Rd. • Griffin, GA 30223 • 770-229-3154   
770-229-3294 • mwillbanks@griffintech.edu  
www.griffintech.edu
New York University • Bonnie A. Blake, Director, Master of 
Arts Degree • 11 W. 42nd St. Rm 429 • New York, NY 10036  
212-992-3222 • 212-992-3233 • bonnie.blake@nyu.edu
North Carolina A & T University   
Dr. Cynthia Carlton Thompson, Interim Assistant Dean   
1601 E. Market Street, Greensboro, NC 27411 • 336-334-7359   
ccthomps@ncat.edu • www.ncat.edu

North Shore Technical High School • Mark Blanchette,  
Instructor • 30 Log Bridge Road • Middleton, MA  
01949-2806 • 978-762-0001 • markblanchette@hotmail.com 
www.nsths.ec.edu
PGSF • Bernie Eckert, PGSF Administrator  
200 Deer Run Road, Sewickley, PA 15143  
412-741-6860 x309 • 800-910-GATF • 412-741-2311  
beckert@piagatf.org  • www.pgsf.org 
Phoenix Challenge Foundation • Bettylyn Craft  
6805 Pleasant Grove Rd., Waxhaw, NC 28173   
704-309-3748 • 704-243-2445
PIA • Jim Workman, Director, Training Programs   
200 Deer Run Road, Sewickley, PA 15143 • 412-741-6860 x111 
800-910-GATF • 412-741-2311 • jworkman@piagatf.org  
www.gain.org
Prepress Training Solutions • Debbie Goodman,  
Vice President, Ops • P.O. Box 2282, Bloomington, IN 47402  
812-355-3030 • 800-355-6429 • 812-355-3040  
dgoodman@prepresstraining.com • www.prepresstraining.com
RIT School of Print Media • Patricia Sorce, Chair   
69 Lomb Memorial Dr., Rochester, NY 14623-5603   
585-475-2722 • 585-475-7029 • psorce@mail.rit.edu  
www.RIT.edu/~spms
Snow Canyon High School • Bryan Vandenberghe,  
Instructor • 1385 N. Lava Flow Dr. • St. George, UT 84770 
435-634-1967, x. 127 • 435-634-1130  
bryan@schs.washk12.org
Universal Engraving, Inc. • Nicole Mercer, Marketing   
9090 Nieman Rd., Overland Park, KS 66214 • 913-894-9615    
800-221-9059		
University of Central Missouri • Dave Barabas,  
Coordinator, Graphic Art Technology Management  
 School of Technology, G-113B • Warrensburg, MO 64093  
 660-543-4504 • 877-SAY-UCMO • 660-543-4578 
barabas@ucmo.edu • www.ucmo.edu
Western Michigan University • Lois Lemon, Master Faculty 
Spec.– Dept. of Paper, Chem. Eng. & Imaging, College of Eng 
& App Sciences • A225 Parkview Campus • Kalamazoo, MI 
49008-5462 • 269-276-3517 • 269-276-3501  
lois.lemon@wmich.edu • www.wmich.edu/pci

7
Phone 888-472-9655 • info@heidelberg.com • www.us.heidelberg.com

This edition of the IGAEA Communicator was 
printed at the Illinois School for the Deaf by Dennis 
Daniel (IGAEA Treasurer), on a 2/C Heidelberg 
Printmaster with Silvermaster plates.
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2010 Graphic Communications Week Poster Contest Winners

1st Place - Susan Walz, 
Western Technical College

Instructor: Barbara Fischer

2nd Place - Yingneuk Kamolchanok, 
Western Technical College

3rd Place - Leah Danczyk, 
Western Technical College

Graphic Arts Education and Research Foundation 
Announces Student Design Competition Winners

Reston, VA— The Graphic Arts Education and 
Research Foundation (GAERF) has  announced the 
winners of the GAERF 2009 National Student Design 
Competition. From among more than 85 entries, six 
winners were chosen, three at the secondary level and 
three at the post-secondary level. 

Winners at the secondary level were:
• 1st Place: Ryan Lelek, Lake Central High School,  
   St. John, IN (Instructor: Jereme Rainwater);
• 2nd Place: Bethany Lopes, Newport Area Career  
   Center, Newport, RI (Instructor: Jill Arakawa); 
• 3rd Place: Nathan Shaeff, Royal Oak High School,  
   Royal Oak, MI (Instructor: Frank Przybylo)

At the post-secondary level, the winners were:
• 1st Place: Melissa Andrews, Waukesha County  
   Technical College, Pewaukee, WI  
   (Instructor: Terry Rydberg); 
• 2nd Place: Heidi Boucher and Stephanie Shearon,  
   Autry Technology Center, Enid, OK   
   (Instructor: Cheryl Licklider); 
• 3rd Place: Jordi Camps and Iris Garcia; Modesto  
   Junior College, Modesto, CA  
   (Instructor: Alan Layne).

     The contest themed ‘Careers in Graphic Com-
munications…Imagine the Possibilities’ challenged 
students to design and produce a marketing product 
that could be used to encourage young people to 
investigate the many exciting career opportunities in 
the graphic communications/printing industry.  
Students entered individually or in teams of up to 
three. 
     “GAERF is proud to continue its commitment 
to supporting education initiatives by encouraging 
creativity and self-expression in students through the 
art of design and production,” said GAERF  
President Ralph Nappi. “This competition has served 
to recognize our best and brightest students, as well 
as the significant commitment of their instructors.”
      The Graphic Arts Education and Research 
Foundation was created by the National Association 
for Printing Leadership, NPES The Association for 
Suppliers of Printing, Publishing, and Converting 
Technologies and the Printing Industries of America 
in 1983. These three national associations jointly 
own the Graphic Arts Show Company (GASC®). 
GAERF was created to channel a portion of the  
revenues earned by GASC-managed shows into 
projects supporting a strong future for the industry. 
For additional information about the Foundation and 
its programs, visit the GAERF web site at: www.
gaerf.org or phone toll-free: (866) 381-9839.
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The Primary Adages of A Successful 
IGAEA Student Organization 
Monika J. Zarzycka - Faculty Sponsor of IGAEAUH
Colby Kibbe - President of IGAEAUH
Presentation at Annual Conference - EKU

IGAEAUH  is the Student Chapter of IGAEA at 
Univ. of Houston, College of Technology

The IGAEAUH believes that a successful  
organization has to have:
- History of Success
- Clear Mission & Goals
- Good Membership Size
- Effective Leadership Team
- Frequent Meetings & Activities
- Established Campus Presence
- Sufficient Industry Relations

History IGAEA Student Chapters
IGAEAUH was started: Fall of 2005, and is the 2nd 
student chapter of IGAEA in US  The first IGAEA 
student chapter was sponsored by  
Cynthia Carlton- Thompson atNorth Carolina A&T

Reason for starting IGAEAUH: No student organi-
zation for Technology, Leadership and Supervision 
existed at the time; only one other organization in 
the country. 

The IGAEA undergraduate chapter at UH was cre-
ated to give people a way to connect with  
fellow students and industry reps, and to promote 
our program and organization across the entire UH 
campus

IGAEAUH Membership: Between 10-20 people 
showed up for first meeting. Currently there are 43 

members and 11 
graduated members.

Mission and Goals
The IGAEAUH is a 
student organization 
dedicated to provid-
ing its members 
with a wealth of 
information that will 
help them excel in 
the graphic arts and 
printing industries. 

We facilitate our members' success by:
- booking guest speakers
- resume building & interviewing workshops
- hosting printing and graphic arts career fairs
- having social events where members can meet
- building networks
- having fun

Officers’ Responsibilities
President – Responsible for advancement of the  
     organization; booking speakers, coordinating  
     events, group promotion 
1st Vice President – Responsible for all needed  
     design work, including posters, fliers, and thank  
     you cards; fills in when President is unavailable
2nd Vice President – Responsible for membership  
      and recruitment
Treasurer – Responsible for organization funds
Secretary – Responsible for writing brief summaries  
      of meetings and group event
Faculty Sponsor – Responsible for advising and  
     mentoring, providing contacts, suggesting 
     speakers, events, and activities

The club meets Bi-Weekly Meeting Schedule  
includes an orientation for members at the  
beginning of the year and a IGAEAUH Em-
ployer Meet and Greet in the Spring. Other 
activities:include field trips, a movie nights.  
The average attendance is 25 students.

Campus Presence: 
1. IGAEAUH Facebook group
2. IGAEAUHouston YouTube Page  
    (http://www.youtube.com/igaeauhouston)
3. Flyers to promote meetings
4. Campus calendar section in The Daily Cougar
5. IGAEAUH website (http://www.igaeauh.org)
6. Class visits by officers
7. Wall Case and Hall Logo 

Come check out the IGAEAUH website for all 
the details
		  http://igaeauh.org 
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Display Your Pride and Membership in IGAEA

IGAEA lapel pins are now available for purchase from Tom Loch.  
They measure 1" x 1.25", the cost is $5.00  
(including shipping and handling).

Beige caps, with an embroidered IGAEA logo, are also available,  
at $ 12.00 apiece.

IGAEA members attending the 2009 Amnual Conference at Eastern 
Kentucky University received a pin at registration.

Get yours before we run out! Complete the order form below and mail it 
in TODAY!

IGAEA Product Order Form

IGAEA pins, $5.00 per pin		             	  	        _____ pin(s) x $5.00 =   ____________
    
IGAEA "Trucker" Hats, color: beige, $12.00 per hat    	        _____ hat(s) x $12.00 = ___________

								                  Subtotal: ________________

Shipping cost: for order subtotaling $3.00 - $10.00/add $2.00
			                      $11.00 - $20.00/add $4.00   Shipping and handling ___________ 

Please make check out to: International Graphic Arts Education Association               Total Enclosed ___________

Name: ___________________________________________________________________________

Address: __________________________________________________________________________

City: ______________________________________	 State: __________	 Zip: ____________

Phone Number: (_________) ___________________	 Email: ______________________________

Mail order form and check to: 	 Mr. Tom Loch
				    709 N. Salem Avenue, Arlington Heights IL 60004
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Come visit us at PRINT 09 - Booth 8060                             See you
Show Special: just $3.00 per IGAEA pin                          in Chicago!       
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