
Message from the President
Print is Evolving
I would like to start by saying “Thank You!” to Michael Williams, 
his wife Jean, and his committee for putting on our 91st confer-
ence. I want you to know how much I appreciate your efforts in 
continuing this wonderful tradition of successful meetings we 
have enjoyed for over 90 years. You have joined a select few 
of our members that have an understanding of what it takes 
to host an event like ours. The rest of us have only to register 
and attend, to sit back and enjoy the seminars, workshops, and 
each other.  We can continue interacting well into the evening, discussing anything and 
everything that is going on within our classrooms and industry. Each of us will gain a little 
more knowledge about new technology and what might be our future.  We each have the 
opportunity to network, not just at the conference, but also by continuing to develop these 
friendships with other attendees within our State or around the country and beyond, using 
all of the technology available to us. Few other careers have these types of meetings open 
to them. Thank You Michael for your leadership, support, time, and your friendship!

PRINT IS DEAD, Really?

How often over the last ten years has someone, another teacher, someone from the indus-
try, or an administrator spoken those words to you? And when you heard them how did you 
respond?

Print is NOT DEAD, its EVOLVING! Just as it has since the time of Gutenberg in 1450 with his 
invention of moveable type, the improved printing press and ink. Our next big leap took over 
300 years, but once it started we have only looked back to wonder how we accomplished 
anything in the past. In the early 1800’s we saw the first iron presses, which eliminated two 
to four jobs from running the wooden press. By 1886 the linotype machine was invented, for 
each unit sold until its end in the late 1960’s six to eight men lost their job setting type by 
hand.  Since then the evolution has been staggering and continuous. At the start of my ca-
reer, in 1969, my students were learning the California Job Case and setting type by hand. 
We had no idea what a computer was and software was something we wore or a plastic 
spoon or fork.  By the time of my retirement in 2010 the apple computer had been around 
for 34 years. It has become the job of a teacher to spend more time outside of their comfort 
zones, learning this new technology and finding ways to add it to the curriculum they teach, 
and to continue to develop young men and women who have a broad background and un-
derstanding of the many different career pathways within this industry. 80% of the 30,000 
plus companies still employ only 20-25 people. These companies need employees, that like 
their teachers, are willing to work and learn outside their comfort zones. 

President’s Letter Continued on the next page

The Communicator

2 016 - 2 017  S C H O O L  Y E A R   |   V O L U M E  L  N U M B E R  1

The Graphic Communications 
Education Association (GCEA), 
formerly known as IGAEA, is 
an association of educators 
in partnership with industry, 
dedicated to sharing theories, 
principles, techniques, and 
processes relating to graphic 
communication and imaging 
technologies.

F O R M E R LY  K N O W N  A S  I G A E A

Find this and previous issues of the 
Communicator at

G C E AO N L I N E . O RG

T H E  O F F I C I A L  N E W S L E T T E R  O F  G C E A



Continued from previous page
Print is NOT DEAD?

The following numbers from a 2015 report by the U.S. Bureau of 
Labor Statistics might help you prove it’s not:

Manufacturing Industries: 

Paper manufacturing and printing ………………… 890,000 jobs

Plastics and rubber products ………………………… 504,000 jobs

Petroleum and coal products ………………………… 206,000 jobs

Textiles, apparel, and leather ………………………… 627,000 jobs

Wood products manufacturing ……………………… 411,000 jobs

Electrical equipment and appliances ……………… 612,000 jobs

Pharmaceutical and medicine …………………………521,000 jobs

GCEA is also EVOLVING!

Over the last few years you have witnessed the process that we 
used to change our name, rebranding. It was the initial step in 
our effort to evolve into a more open group of educators looking 
at the new “Graphic Communications” teachers that are focusing 
on Graphic Design, Web Design, Multi media, and Animation.  This 
new direction will never be successful with just a name change. It 
will take the concerted effort of each member to develop a dia-
log welcoming these new teachers into our association. We need 
to reach out and make them aware of who we are and what we 
have been doing for the last 91 years. How we can be a source of 
information, a network of like-minded teachers, and even Mentors 
to help the new teachers last more than the average of two years in 
the classroom. We must ask them what they are looking for, what 
help they need, what types of programs they might be interested 
in attending.  With that we also must remember that we represent 
an entire industry not any one segment of it. Our job is to open the 
doors to all of the career pathways within Graphic Communications 
and to equip our students with a wide range of skills that prepare 
them for employment in our industry. Let these students say, with 
confidence, “I can learn to do that”.

I wish each of you a successful school year and a long career. I 
hope to see many of you at our 92nd conference at Ryerson Uni-
versity in Toronto, Canada next summer, July 16-20, 2017.  Start 
planning now, your driver’s license alone will not be enough to cross 
the board!

Sincerely, 

Mike Stinnett, GCEA President 
  2016 GCEA Conference Recap
Annual Conference a Success!
The GCEA Annual Conference was held in Branson, MO from 
July 24-28, 2016. Over 50 educators from secondary and post-
secondary institutions all over North America were in attendance. 

Activities kicked off on Sunday evening with a memorial service 
where members that passed on were remembered for their service 
and contributions to the industry and organization. Following 

the memorial service, a president’s reception was held where 
participants began networking and engaging with colleagues to 
share updates from programs.

Each morning of the conference attendees listened to engaging 
keynote presentations. On Monday, Daniel Dejan of Sappi Paper 
wowed conference attendees with discussion and presentation 
on the psychological impact that print can have on a prospective 
customer. On Tuesday, Johnny Shell from SGIA shared information 
about the trends in specialty printing and graphics production. 
Wednesday’s keynote was especially pleasing as Trish Witkowski 
presented on several key concepts in teaching students design 
concepts as well as sharing some fantastic folds. Michael Williams, 
Conference Host, was also prepared with great door prizes for 
attendees.

In addition to the engaging keynote presentations, participants had 
an opportunity to choose from a variety of hands on workshops 
and presentations given by knowledgeable instructors and 
industry professionals. Hands on topics included 3D printing, 
food photography, specialty screen printing, color management, 
variable data design, and several others. Other presentations 
included instituting a culture of change, 360 Degree Video, mailing 
requirements, and improving LinkedIn pages. There was clearly 
something that every attendee could have benefitted from at this 
conference. 

Outside of the conference formal activities, attendees were 
delighted by the vast array of networking that went on outside 
of the conference. Attendees enjoyed many of the sights and 
entertainment offerings of Branson at a dinner show, visits to The 
Landing, and a friendly race at the local go cart track. 

At the closing banquet, a live auction was conducted by Mike 
Stinnett. Some of the wonderful items that could be bid on included 
a page from Harpers Weekly from the 19th century, a litho stone, 
cigar box prints, and ten shilling note from the 18th century. At the 
closing banquet incoming president Mike Stinnett shared a history 
of graphic communication and emphasized that the advancements 
of today have not diluted the importance of print, but rather evolved 
its role in the continually changining nature of our society. 

At the banquet, multiple awards were also given to members and 
those that support the work of GCEA members over the years. Five  
members of the GCEA family were recognized for their contributions 
to GCEA at the Annual Conference Banquet this past July 27 at the 
Branson Grand Plaza Hotel.

The GCEA Support Award was presented by previous recipient Jean 
Zabinski to Ardythe Browning, for her support of her daughter Lexa 
Browning-Needham. Ardythe has been a regular guest attendee at 
GCEA conferences, and was accompanied this year by her husband 
Dean.

Previous Robert “Bob” Cox Service to the Organization Award 
winners Lynn Damberger and Charles Weiss presented this year’s 
award to Lexa-Browning-Needham, who has served numerous 
stints on the GCEA Board, most recently a Membership VP, and is 
currently serving as the Region One VP.
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Trish Witkowski, last year’s Earl Sundeen Award recipient 
announced that the 2016 recipient is Paul Foster, Vice-President 
of the Printing and Graphics Association Mid-Atlantic (PGAMA). 
Paul has worked tirelessly promoting and supporting PrintED 
and has been an industry advocate for Graphic Communication 
education.

Dr. Shaun Dudek was presented this year’s Fred Hartman Award 
by John Leiniger, last years’ Hartman recipient. Shaun is a Past-
President of GCEA, has been involved in numerous conferences as 
a host and a planner, and is currently Chair of the Site Selection 
Committee.

Janet Oglesby announced that this year’s recipient of the 
Frederick Kagy Lifetime Achievement Award is Julie Schildgen. 
Julie has served on the GCEA Board, has taught middle school, 
high school, and has taught college at Montclair State and Illinois 
State. Julie retired as Chair of the Graphic Arts Program at Rock 
Valley College, where she oversaw the expansion of the program 
to include Graphic Design and Cross-Media Production. Julie has 
been published numerous times and hold multiple educational 
awards.

In addition to these awardees, President Tom Loch announced 
that long-time GCEA members and Past-Presidents John Pagels 
and Dan McCluskey were awarded Lifetime Memberships in the 
GCEA. John still co-chairs the Associate Member Committee 
with Janet Oglesby, and Dan McCluskey chairs the Paul VonHoltz 
Conference Incentive Award Committee.

Overall the 91st Annual GCEA Conference in Branson, MO hosted 
by the College of the Ozarks was an engaging experience for all 
attendees. A special thanks goes out to Mike Williams, Jeannie 
Williams, Malcolm Keif, and all the others that helped make this 
past conference a success.

Save the date! Annual GCEA Conference 
July 16-20, 2017 in Toronto, Canada. 
Dr Abhay Sharma announced the conference venue and dates 
for next year and invited GCEA members and guests to come to 
Ryerson University in Toronto. Abhay distributed a Toronto flyer, 
lapel pin and sample of maple leaf cookies. Ryerson University 
has a 4-year program with 600 students majoring in Graphic 
Communications Management. Ryerson University has dedicated 
facilities for large format printing, digital printing, 3D printing, and 
vehicle wrapping. Speakers on the conference roster include April 
Burke who prints Canada’s stamps. Every attendee will receive 
a Star Trek anniversary First Day Cover postmarked with the Star 

Ship Enterprise, and then April will describe how it was printed 
including what to do with the waste!! There will be plant visits to 
Webcom who have an HP T350 inkjet production press for book 
printing and Holland & Crosby who have a grand format inkjet 
press. The university is located in downtown Toronto, right in the 
heart of the city. Accommodation will be on-campus in student 
dormitories with an option for normal hotel-style rooms. Toronto is 
2.5 hours drive from Buffalo, and also has international Pearson 
airport, flying direct to all major US cities. Enjoy the strong US$ 
in Canada’s largest city, located on the shores of Lake Ontario. A 
trip to Canada is not complete without a visit to Niagara Falls, so 
pack your plastic poncho and passport! Save the date - 16-20 July, 
2017, and visit our website to sign up to receive e-mail updates - 
gceatoronto.com. We look forward to seeing you in 2017. 

Awards & Contests 
Graphic Communications Week Winners
At the GCEA 2016 Conference multiple entries from the Graphic 
Communications Week Poster Contest were displayed and judged. 
They winners are as follows: 

    1st   -  Ben Alberti, Western Technical College  
            Instructor, Barbara Fischer

    2nd  -  Janae Whillock, College of the Ozarks 
               Instructor, Michael Williams

    3rd   - Sarah Tschanz, Western Technical College  
 Instructor, Barbara Fischer

$300 was awarded to the first place winner. The poster was to 
be designed for Graphic Communications Week which typically 
revolves around Benjamin Franklin’s birthday (January 17). The 
theme could have encompassed anything that symbolizes the 
power and importance of printed communications. 

Help us make our conferences better!
If you attended the GCEA Annual Conference in Branson, Mo 
please fill out the survey at: http://tinyurl.com/jjz42yc

If you didn’t attend the GCEA Annual Conference in Branson, 
Mo please fill out the survey at: http://tinyurl.com/zxfyd5n

We value your feedback.

Got News? Put it in The Communicator!
Submit your articles and updates about 
your program, teaching techniques, awards, 
competitions, and more to First VP Gabe Grant by 
sending an email to gjgrant@eiu.edu
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Gutenburg Award Winners Posted Online
Also at the GCEA 2016 Conference, several projects for the 
Gutenburg awards were displayed and judged. The Gutenberg 
Awards recognize exceptional achievement in the field of Graphic 
Arts. Awards were issued for printed items, websites, and 
photographs. Entries were submitted by graphic arts students 
from university, college, community-college, post-secondary 
technical school, high school vocational, high school technology 
education, and junior high/middle school technology education 
programs. A complete list of award winners is posted online at  
GCEAonline.org/student-resources/student-contests/gutenberg-award/.

Keep an eye on gceaonline.org for entry deadlines for the 2016-
2017 Gutenburg Awards! Email any questions to Erica Walker at 
eblack4@g.clemson.edu.

Other News 
Visual Communications Journal Seeking 
Authors
Consider writing an article for publication in the Visual 
Communications Journal (VCJ). Articles that describe a 
technologies, processes, or curricular activities are central to the 
purpose of the journal as a means to communicate and improve 
graphic communications education.  Please consider sharing your 
innovative projects and expertise with your colleagues through 
this important publication resource.

Check out all of the recent VCJ publications on our website:  
http://gceaonline.org/publications/visual-communications-
journal/

Contact Dan Wilson, VCJ Editor, for any questions at dgwilso@ilstu.edu.

Call for Project Exchange Submissions
Do you have a teaching method that works? Do you have a project 
that students find to be engaging? Submit it to the GCEA Project 
Exchange at www.gceaonline.org. Login to gceaonline.org and 
submit a project through the Project Exchange link at the top of 
the page. Please submit projects to Project Exchange! If you have 
any questions about format, contact Can Le at chle3@Central.UH.EDU.

 
Posters for your classroom 
Do you need posters to add some color and content to your 
classroom? A number of websites have PDF versions of great 
informational graphics to tell your students about the careers and 
opportunities in graphics. Take a look at the links on the right of 
this page to download a few. 

http://printisbig.com/_assets/PrintIsBig-24x36.pdf

http://twosidesna.org/Two-Sides-Infographics

https://pgsf.org/career-poster/

THE  GR APHIC  COMMUNICAT ION  INDUSTRY
Y O U R  F U T U R E  A W A I T S

WHERE ARE WE LOCATED?
Graphic communications is the most 
geographically dispersed manufacturing 
industry in America and a major force in the 
economy of every state. Every state has at 
least 50 printing plants, over 700 employees, 
and over $100 million in production. The 
average state has over 650 printing plants 
with 18,000 employees and over $3 billion  
in shipments. 

Many graphic communication jobs are high 
tech, highly skilled, high paying, creative, and 
innovative. They cover a wide range of positions 
from professional and managerial, administrative, 
sales, design, creative and job planning through 
production positions operating machines. Graphic 
communication companies are innovative and 
nearly all have modern computerized equipment, 
staying current with technology changes taking 
place. They range from small companies with 
a few employees to large plants with several 
hundred people on multiple shifts.

You can go virtually anywhere in the country and 
get a job working in the graphic communications 
profession. There are more people employed 
nationwide in the industry than there are working 
at the top fast food restaurant. Almost all printing 
that is consumed in the United States is produced 
in the U.S. and the industry exports billions of 
dollars of products to other countries. In fact, the 
U.S. printing industry is projected to remain a 
strong domestic-based manufacturing industry 
for the foreseeable future.

WHAT IS THE INDUSTRY?
What has usually been called the printing 
business comprises many segments: 
commercial printing, digital imaging, 
magazine, newspaper, book, display 
graphics, financial printing, screen printing, 
label and tag printing, packaging, greeting 
cards, and trade and finishing services.* 

Due to the technology advances and comprehensive 
scope of services provided by most companies in 
the field today, it is more broadly referred to as the 
graphic communications industry. Companies in 
the business offer services which include creative 
design, retail display design, e-commerce, web 
page design and hosting, mailing, fulfillment, 
and other services that provide horizontal 
marketing well beyond core printing. 

Companies today help the world communicate 
across a wide range of platforms. Ideas are created 
on the computer and carried through to a variety 
of platforms that can include the Internet as well 
as printed forms of many types and variations, 
from a personalized digital imaging piece to 
long-run conventionally printed magazine to a 
graphic panel on the side of a bus.

WHERE CAN I GET A JOB?
There are nearly 30,000 established 
companies and printing is the second 
largest manufacturing industry in the 
United States in terms of number of 
establishments. There are over 470,000 
people employed in the industry and almost 
80% of graphics companies employ less 
than 20 people. However, the industry 
also has many multinational corporations 
and publicly traded companies. Annual 
shipments exceed $80 billion. Contrary 
to popular belief, 31% of all advertising 
dollars are spent on printed media, while 
less than 11% are spent on the Internet. 

We anticipate that 40,000 additional people will 
be needed each year through 2020, due to baby 
boomers retiring, along with changes in workflow, 
production, and new technologies. Employment 
declines for workers in some segments should be 
moderated by other segments of the industry that 
will likely experience steady demand, including 
print logistics (labels, wrappers, and packaging) 
and print marketing (catalogs and direct mail). 

The industry will need digital operators, bindery 
workers, sales and customer service people, 
computer operators, graphic artists, chemists, 
machinists, warehouse operators, mechanics, 
production supervisors, and all forms of 
management. Our occupation is stable and 
there is ample opportunity for career growth. 
Individuals who have a high school education 
can start out as trainees and learn on the job for 
many positions. With time they can advance to 
lead positions and into supervisory positions. 
Graphic communication jobs are located in every 
state, and in every type of community, from rural 
areas to the largest cities.

For more information on a career in the graphic arts 
or to receive a copy of the PGSF Career Guide, visit  
www.pgsf.org/career, or scan the QR code below.

WHAT WE’RE LOOKING FOR?
Regardless of the area of a company that a 
person may consider going into, today’s mix 
of technology, craft, and communication skills 
require bright talented people. 

It requires individuals with a high level 
of skill sets, including verbal and written 
communication, math skills, computer 
literacy, critical thinking, and problem 
solving. Naturally a good work ethic is 
always important.

Some secondary schools offer courses such as 
graphic communication and imaging through 
their career and technical education centers. Over 
220 technical schools, community colleges and 
colleges offer graphic communication programs. 
Our industry is looking for any individuals who 
are interested in a good occupation, having a 
solid career path, and in making a good living 
in the graphic communication field.

For more information on schools that offer 
programs for graphic arts and communications, 
go to www.pgsf.org/schoolguide or scan the QR 
code below.

There are also scholarships available for students 
who want to pursue higher education and a career 
in graphic communications. These are offered 
for all levels of post-secondary.

HOW MUCH CAN I MAKE?
Companies in the graphic communication 
industry offer competitive starting wages and 
salary packages compared to other fields. Nearly 
all companies offer comprehensive insurance 
and benefit packages to their employees with 
97% having health plans, and a majority offering 
401k or other retirement savings plans. 

The average wage per hour for production/
non-supervisory personnel is $18.12. Wages 
average $21.43 in the industry’s core 
lithographic offset segment. In comparison, 
wages average $19.21 in automotive repair 
and maintenance, $14.28 per hour in 
retailing, and $10.60 for health aides. 

Average annual base salaries (not including 
incentive pay) for department heads or supervisors 
ranges from $60-79,000 depending on department. 
Management salaries range from $72-95,000.** 
For greater details on compensation, refer to the  
PGSF Career Guide.

Scan to download the 
PGSF Career Guide.

Scan to download the 
2015 PGSF School Directory.

301 Brush Creek Road • Warrendale, PA 15086-7529
Phone: (412) 259-1740 • Fax: (412) 741-2311 •  www.pgsf.org
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Are you current with GCEA?
Login to gceaonline.org to ensure that we have your current 
mailing and email address so that you can receive The 
Communicator, The VCJ, and other information. Also, if you 
are not current with your dues they can be paid online. 
Contact Can Le, 2nd VP at chle3@Central.UH.EDU with any 
questions.



Oct. 21–22, 2016

For More
Information Contact:

Ted Bensen
Program Director
bensent@uwstout.edu

Graphics
Educator Symposium

“How to Thrive in an
Era of Change”

UW-STOUT
2-Day Event

Menomonie, WI

CROSS-MEDIA GRAPHICS MANAGEMENT
Learn more at cmgm.uwstout.edu
Region

Conference Gravure Education Foundation

See Graphic Communications Education Association
http://gceaonline.org/regions/region-1/
for Information & Registration

The symposium will 
engage teachers and industry 
representatives in discussions 

about topics critical for 
graphics educators:

•trends that are shaping the industry and what 
they should mean to you

• technologies that you need to understand
• strategies to keep your curriculum relevant
• methods to identify local or regional partners 

and ways to build relationships with them
• techniques to market and promote your 

program for future growth

Sponsors
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President  Mike St innett  addresses GCEA members at  the banquet. 2nd VP Can Le converses with Wi l l  Purcel l  before a keynote presentat ion.

GCEA members enjoy networking during the president’s reception. Johnny Shel l  of  SGIA demonstrates speci ta l ty  screen pr int ing inks. 

Dr. Charles Weiss of Clemson presents on techniques to teach design. Tr ish Witkowski  of  the Fold Factor y  teaches a c lass on fo ld techniques.

2016
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Dr.  Shaun Dudek of  UW Stout  presents on a preferred future. Immediate Past  President  Tom Loch speaks at  the board meet ing.

Craig Knippel  looks at  some auct ion i tems before the banquet. Conference host  Mike Wi l l iams presents a door pr ize.

Region 9 VP Richard Adams shakes hands with Daniel  Dejan. The GCEA Board and Regional  VP’s  are sworn in by Dan McCluskey.

Dr.  Renmei  Xu of  Bal l  State presents on 3D pr int ing. 

See more pictures at 
facebook.com/gceaonl ine

Fol low GCEA at  GCEAonl ine



A-1-2016

Whereas, members of the Graphic Communications Education Association, representing all levels of graphic arts, 
graphic communications, imaging technology, and related printing instruction, at their 91st  Annual Conference 
assembled at the College of the Ozark, Missouri: July 24-28, 2016.
 

Whereas, the conference arrangements have been outstanding in their planning and execution for all members, 
spouses and guests; and

Whereas, the physical comfort and pleasure of the members have been cared for with the food service and living 
accommodations; and

Whereas, the gracious generosity of our 2016 conference planning host Michael Williams, and  committee planning 
members and staff; and all other faculty, staff, administration, and students of the College of the Ozarks who have 
all made conference preparations, including the care and entertainment of spouses and guests during the conference 
week; and therefore 

Be it resolved that the members of the Graphic Communications Education Association, in conference 
assembled, do hereby express their deepest thanks to all persons responsible for these arrangements, 
for their thoughtfulness, hospitality and concern; and furthermore that copies of this resolution be 
transmitted to said individuals. 

A-2-2016

Whereas, the 91st Annual Conference with its theme "Perspective" was generously planned and hosted by the 
faculty and staff of the Collee of the Ozarks, had educational sessions and workshops of great merit and stimulation.

Whereas, such educational sessions were generously provided by graphic arts leaders, educators, and industry  
representatives; and

Whereas,  such persons contributed their talents, time, and materials to make this conference an educational inspiration; 
now therefore

Be it resolved that the members of the Graphic Communications Education Association, in Conference 
assembled, do hereby express their thanks to these leaders for their interest and assistance.

2016 Appreciation Resolutions
Graphic Communications Education Association

91st Annual Conference
College of the Ozarks
Point Lookout, MO



A-3-2016

Whereas, the following officers are completing their terms of office at this 2016 conference:

Michael Williams, Immediate Past-President
Tom Loch, President
Michael Stinnett, President-Elect
John Baggett, Region 1 Vice President
Kristine Hwang, Region 3 Vice President
Art Lindauer, Region 5 Vice President
John Stephens, Region 7 Vice President

Whereas, these persons have given willingly of their time and energy to the success of the Graphic Communications 
Education Association, now therefore

Be it resolved that special recognition and thanks be accorded to them for their dedicated service for 
the respective terms of their Association offices.

A-4-2016

Whereas, the Memorial Service for our departed members and friends has been a meaningful part of our Annual 
Conference; now therefore
 

Be it resolved that we express our appreciation to those who planned the service, participated in it, 
and provided the facilities for this special annual event.



S-1-2016

Whereas, the industries associated with the manufacture of equipment, supplies, software, and instructional materials 
for graphic communications and imaging technology have generously supported the Graphic Communications 
Education Association and graphic arts education in schools across the world; and

Whereas, this support has been continuous; now therefore

Be it resolved that the members of the Graphic Communications Education Association acknowledge 
and appreciate industry and business support as partners with educators in promoting and supporting 
graphic arts education.

S-2-2016 

Whereas, graphic communications teacher members of the Graphic Communications Education Association desire 
to learn and share knowledge and skills with colleagues to help meet the challenges impacted by new technology in 
the extensive graphic communications industry; and 

Whereas, the future of this dynamic industry depends upon a supply of educated personnel, and

Whereas, students in our graphic communications programs constitute such personnel; now therefore

Be it resolved that our members, as representative of all graphic communications teachers, continue 
to share and dedicate themselves to the task of educating personnel to achieve their highest potential, 
and strive to prepare youth and adults for successful careers, as well as for expected career changes.

S-3-2016

Whereas, safe health, ergonomics and other factors are of prime importance in our society; and 

Whereas, the government has passed legislation to provide these safe conditions in the form of the Occupational 
Safety and Health Act (OSHA), Environmental Protection Agency (EPA), the labeling of hazardous materials, and 
the use of Material Safety Data Sheets (MSDS); now therefore
 

Be it resolved that the Graphic Communications Education Association promotes the knowledge of 
and compliance with the conditions of these regulations, and provides information to members.

S-4-2016

Whereas, the Graphic Communications Education Association headquarters are located at NPES, Reston, Virginia, 
lending stability to a constantly changing roster of Board of Directors; now therefore

Be it resolved that the members of the Graphic Communications Education Association express their 
appreciation to personnel at the NPES for their assistance and support of our mission.

2016 Standing Resolutions
Graphic Communications Education Association

91st Annual Conference
College of the Ozarks
Point Lookout, MO



S-5-2016

Whereas, the Regional Meeting concept tried and found to serve the membership beyond the Annual Conference; and
Whereas, it has been effective in recruiting new Graphic Communications Education Association members; now 
therefore

Be it resolved that the Graphic Communications Education Association is committed to increased 
service to its members at large and to educators beyond its membership through the continuation of 
Regional Meetings.

S-6-2016

Whereas, continued recognition of outstanding graphic communications students desiring to continue their education 
is an integral component of graphic arts education; and

Whereas, an increasing number of graphic communications students continuing their education are benefiting from 
graphic communications scholarships; now therefore

Be it resolved that members of the Graphic Communications Education Association acknowledge 
their appreciation to the many graphic communications associations, organizations, and individuals 
for establishing scholarship programs that provide educational opportunities for graphic arts students.

S-7-2016
Whereas, race equality, gender equity, prevention of sexual harassment, and professional behavior are important to the 
teacher, the profession, and particularly to the development of the positive self-esteem of young people; now therefore

Be it resolved that members of the Graphic Communications Education Association as representative 
of all graphic arts teachers, dedicate themselves to the task of treating both genders of all races with 
respect and equality, to developing students’ highest potential to become whole persons, intelligent 
citizens, and worthy members of society and of the great industry that we represent.

S-8-2016

Whereas, the Graphic Communications Education Association is dedicated to preserving the environment, committed 
to stewardship with the world's natural resources, and steadfast to the goal of stainability in all levels of graphic 
communications education, now therefore

Be it resolved that the members of the Graphic Communications Education Association do hereby 
express their support of all industry leadership, educational directives, and scientific research that are 
dedicated to these goals
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Mike Stinnett, P R E S I D E N T

Royal Oak High School (Ret), Dearborn, MI 48124 
313.605.5904 | president@GCEAonline.org

Malcolm Keif, P R E S I D E N T - E L E C T

Cal Poly University, San Luis Obispo, CA 93407 
805-756-2500 | presidentelect@GCEAonline.org

Gabe Grant , F I R S T  V I C E  P R E S I D E N T

Eastern Illinois University, Charleston, IL 61920
(217) 581-3372 | firstvp@GCEAonline.org

Can Le, SECOND VICE PRESIDENT 

University of Houston, Houston, TX 77204-4023
(713) 743 4082  | secondvp@GCEAonline.org

Laura Roberts, S E C R E TA R Y

Mattoon High School, Mattoon, IL 61938
 (217) 238-7785| secretary@GCEAonline.org

Pradeep Mishra, T R E A S U R E R 

Arkansas State University, State University, AR 72467
(870) 972-3114 | treasurer@GCEAonline.org

Tom Loch, IMMEDIATE PAST PRESIDENT

Harper College, Palatine, IL 60067
(847) 255-7142 | pastpresident@GCEAonline.org

Lexa Browning-Needham 
R E G I O N  1  N O R T H  C E N T R A L

Alton High School, Alton, IL 62002
(618) 474-2205 | grafixteach@gmail.com

Lynn Damberger
R E G I O N  2  N O R T H E A S T

North Central State College, Shelby, OH 44875
(419) 755-5664 | LDamberger@ncstatecollege.edu

Kristine Hwang
R E G I O N  3  S O U T H E A S T 

Kennesaw State University, Kennesaw, GA 30144
(770) 423-6035 | khwang@kennesaw.edu

OPEN
R E G I O N  4  S O U T H  C E N T R A L 

If you are interested in becoming the Region 4 
VP, please contact the association president by 
email: president@gceaonline.org.

Lorraine Donegan
R E G I O N  5  S O U T H W E S T

Cal Poly University, San Luis Obispo, CA 93407
(805) 756-7302 | ldonegan@calpoly.edu

Tony Sittner
R E G I O N  6  N O R T H W E S T

Highline Community College 
Des Moines, WA 98198
(206) 878-3710 | tsittner@highline.edu

John Stephens
R E G I O N  7  E N G L A N D  &  E U R O P E

University of Arts London, London W1K5DA
(020) 7514-6000

Yung-Cheng Hsieh
R E G I O N  8  A S I A

National Talway University of Arts
Talpei County Pan Chiao Tawian
886-2-2272-2181 x2250 
hsiehisu@ms23.hinet.net

Richard Adams
R E G I O N  9  C A N A D A

Ryerson University, Toronto, ON Canada
(416) 890-6195 | richard.adams@ryerson.ca
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